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TypeCon

® (O Identity

TypeCon 2024: Permutate is a brand identity system showcasing
the cutting-edge concept of generative coding. The design
features a dynamic circuit board motif, symbolizing the
interconnectedness of coding elements.

Applied to posters, event schedules, and lanyards, the design
merges creativity with technology, sparking discussions on the
transformative power of coding in design.
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Lettering Series
® C D Print

This hand lettering series offers a fresh take on Dr. Seuss’s beloved
stories. Each meticulously crafted book cover uses hand-lettering
techniques to express the unique feelings and atmospheres of v
the tales. Abstract imagery is emphasized to evoke each story’s - ~ e
essence, resulting in a visually stunning collection.
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Dr. Seuss




Hoops Match

® CO Identity @ CO Print
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Hoops Match is a memory game designed to bring the excitement
of basketball into the world of play and learning for kids. Through
delightful illustrations and positive phrases commonly heard
during basketball practice or games, it aims to engage and uplift
young players.

By blending the joy of play with valuable life lessons, Hoops
Match fosters a sense of encouragement and motivation, making
it more than just a game—it’s an opportunity for growth and
development.
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Production Book

® C O Print

This workbook serves as a guided study of the rules and
principles of print production. Designed minimally, this book
offers a clear visual guide to print production.

With perfect binding, it offers a seamless reading experience
from cover to cover.
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Binding

Wire-0 Binding

. Rich Black
i black uses more
p ink 5o fne resuling

color wil be deeper
and more saturated.

Q_
Q

Standard Black

Standard black only uses black
ink (100%K); whereas rich black
contains elements of ofher

- colors (cyan, magenta, yellow).

Singer Stitch

The Page & Grid
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Get Out The Vote

® C O Identity @ C O Motion @ COD Print

The “Get out the Vote” initiative in Houston is all about making
voting fun and empowering. Using vibrant design elements like
diverse typefaces and bright colors to celebrate the city’s rich
cultural tapestry.

A dynamic motion video and collectible stickers featuring these
designs will highlight Houston’s diversity and inspire civic pride.
It’s a creative way to encourage people to participate and have
there voice heard.
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IBN SINA

® (O Identity @ CO Print

The IBN SINA Volunteer Recruitment Poster inspires community
members to join the non-profit’s healthcare mission in Houston.
With vibrant illustrations, it shows how each volunteer contributes
to building a stronger, healthier community.
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Volunteer at Ibn Sina
Foundation to help build
a healthier communiuty
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IBN SINA Report

® (O Identity @ CO Print

The IBN SINA Target Audience Persona Report aims to understand
Houston’s diverse community and tailor healthcare services
accordingly. It crafts four personas based on demographics like
age, ethnicity, and healthcare needs, helping IBN SINA serve the
community more effectively.
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Jennie Hernandez  Eric Setiawan
Volunteer ~ Gover Affiliate
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Pain Points
Pain Points

Our Story

The Ibn Sina Foundation was established in 2001 by
group of local physicians as well as business and
healthcare professionals. Our vision was fo bridge the
groming gap between the health care needs of a rapily
expanding population of under-served families and
improve the abilty of existing public institutions to meet
those needs. lbn Sina Foundation’s humble beginnings
sparked extraordinary measures for low income and
indigent fomilies who have ltle or no aecess fo health
care and cannot afford expensive medical services.

The foundation began in 2002 with o smallport-time stoff
working four hours o week, heir compensafion provided
by funding from o single door. Overthe next 15 years,the
foundation served more than 750,000 patients. Today,

we host more than 90 proud saff members and anticpar
serving 80,000 patients in 2023,

The lbn Sina Foundation hos successfully completed many
projects through public and pri

e partnership, moking sure
1okeep these progroms both ffordable and sustainable. Our
, )

stage. This torget audience raport seeks to anlyze the four key.
personas thot make up lbn Sina’s contributing groups, including
potients, donors, volunteers, and government beneficiries. By
understanding this audience’ needs and gools, lon Sina con
better provide essentiol services 1o s voluable communities

across the Houston area.
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“Veryleasedviththe prompt and professional
service | received this past weekend when | visited
theirafces.The taffis friendly and very helpful”

IBN SINA Brochures

® CO Identity @ CO Print
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Treatment For All

The IBN SINA Healthcare Brochure Design aims to visually
engage and inform the community about the comprehensive
and affordable healthcare services offered across seven clinics.

With friendly visuals and expressive design elements, the
brochure highlights the human connection, featuring scenes of
interaction, volunteering, and care. It seeks to deepen IBN SINA’s
connection with donors, volunteers, and patients while leaving a
lasting legacy of its commitment to accessible healthcare.
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“Very pleased with the prompt and professional
service | received this past weekend when | visited
their offices. The staff s friendly and very helpful."

Ibn Sina




Empower
® C O UI/UX

Empowered is a revolutionary fitness app that empowers users
on their health journey. It offers personalized workouts, goal-
specific recommendations, and a vibrant community platform.
By revolutionizing how users engage with fitness, it fosters
motivation and individualized guidance.
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CrispCookie

® CO Typeface Design

The modular typeface CrispCookie is a delicious exploration 15

of design inspired by the bite marks of a cookie. Rooted in the f’H s

tactile and sensory experience of savoring a crisp cookie, this —

modular typeface brings a playful and versatile design to the H; L
|

world of typography. e
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Additionally, Cookie Letterland, an interactive game designed
where kids can assemble letters using cookie-themed cubes
and ingredient cards, turning learning into a delightful, hands-
on experience.

o119



O 20



Half Arc Semi Circle

Ascender Line

X-Height

Baseline







Columbia

Tap Trail

Columbia Tap

® CO Environmental @ CO Signage
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3 Communities Connected

Columbia
Tap Trail

A wayfinding system that reflects the important history and
communities of the Columbia Tap Trail. Going through three super
neighborhoods, the signage shows passerbys which area of the
trail they’re in as well as its origins. Besides wayfinding, the system
encourages social interaction and community building through
it’s interactive and vivid look. A collaborative project made with
Dylan Burkett, Emma Matocha, and Catherine Cantu.
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Social Campaign

® CO Identity @ CO Print

Houston Cares is a community-driven social awareness
campaign committed to addressing the pressing issue

of child poverty in the heart of our city. Recognizing the
challenges faced by the most vulnerable members of our
community, Houston Cares seeks to channel collective
compassion into concrete action.
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87,085 Families

Live below the poverty line

Support Houston Cares Mission
and donate to local programs
like Houston’s Childern’s Charity
to improve a child’s life

% / / \[ 1} \\\\- -
Poverty Rates In The Top'4 Most Populates
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35% H.1.S.D

Children Living Below Poverty
Line (under 18)

Unite for Change. Impact One
Child's Future. Stand Together
* with Houston Cares

n’t receive As

Children Living’:BeIow Poverty Line

Nearly double the rate in fexas: 19% |

About 1.4 times the rate in Harris
County: 25%
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. Poverty Compared t6'67% of their peers nationally

Non-Poverty
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Q Houston Cares
. Caring Hearts Changing lives

Houston Cares

Caring Hearts Changing lives
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Houston Cares

. Caring Hearts Changing lives







