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HI,’M GERALD

Originally from Indonesia, Gerald Sastra recieved his B.F.A degreein
Graphic Design at the University of Houston. His interests lie inillustration,
brand identity, and environmental graphics. He seeks to create meaning-
ful design by being inspired with the extrinsic content of each design and
how it affects us emotionally. He enjoys working with modular systems
and parts that make up a whole. This book is a curation of work from the
spring of 2020 to the spring of 2024.
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TYPECON: INTERFACE

2022
Brand Identity

Typecon: Interface centers on forging a unique and compelling brand
identity for a conference that celebrates the realms of typography, and
coding. Blending the art of type with the logic of code, Typecon: Interface
is a captivating exploration of the intricate relationship between the two.
The project consists of a cohesive visual language that resonates with
the essence of the conference: inspiring curiosity and fostering a sense
of community. The envisioned brand leaves animpression on attendees
and creates a harmonious blend of the analog and the digital.
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ibn sina

Partners in Promoting Community Health

IBN SINA FOUNDATION
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2023
Brand Identity

The Ibn Sina project is a brand identity refresh that highlights the
organization's core values and fosters connections with their diverse
audience. As a dedicated healthcare provider, the logo uses the “I" as a
central element to represent belonging and the individual as anintegral
part of the foundation. The project comes with a personareport, a set
of three brochures, and aninteractive poster. This project focuses on

creating a story for a brand and establishes visual guidelines to ensure the
cohesiveness of its brand collateral.
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IBN SINA FOUNDATION
HEADQUARTERS

2023
Signage & Wayfinding | Environmental Design

Ahypothetical headquarter space for the Ibn Sina Foundation, a
non-profit health organization. By incorporating the brand to a physical
space, this experiential design project aims to engage, inspire, and impact
their stakeholders.
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COLUMBIA TAP TRAIL

2023
Signage & Wayfinding | Brand Identity

The Columbia Tap trail is a historic rail to trailin Houston Texas. Crafting a
versatile wayfinding system, the brand and signage concept honors the
Columbia Tap's rich history and neighborhood personalities. Through
color connection and photographic collage, the system aims to connect
and enrich the three super-neighborhoods along the trail. Sign package
includes two trail head gateways, an interpretive node, and wayfinding.
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Signage Detail

Superneighborhood map

graphic

Superneighborhood Description

graphic description + history

Pictograms

Signage Detail

GENERAL CATEGORY

® name of place
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ONTAP

2023
Signage & Wayfinding | Brand Identity

A series of six stops along more than two miles of Columbia Tap Trail. The
installations celebrate the stories, histories, and communities traversed
by the trail and increase awareness of current trail features, adjacent
destinations, and future amenities. ON TAP is a collaboration between
architecture and graphic design students at the University of Houston
and is funded by the Cynthia Woods Mitchell Center for the Arts. The
installations were developed in partnership with the Friends of Colum-
bia Tap and their ongoing effort to strengthen the connection between
people and place.

Six beacons made out of wood and printed corrugated plastic identify
these installations to the friends of the trail.

Portfolio| 29



HOLMAN street sign

BLODGETT | streetsign

WEBSTER street sign

INVITES YOU TO

° *A SPECIAL EVENT-
COLUMBLA TAP e
envisions a vibrant and
e NATURE ALONG THE
serves as a cultural epicenter
for residents, fotering INSTALLATION
creativity, connection, and a
shared sense of identity. This [ ]
dynamic space will be the
beating heart of the
community, celebrating the
rich tapestry of cultures,
talents, and stories that make
up the Columbia Tap
neighborhood.
Renowned for its history of social
justice and political activism,
Third Ward has consistently
hosted community-driv
initiatives dedicated to shaping a
brighter future. In tribute to this
enduring spirit, The Path of
Wishes aims to visuslly represent
the dreams end aspirations of the coLuMB
[ ] Third Ward community. Fostering
a sense of unity and hope that )
o board ‘upholds the essence of the community board AP TRAIL
community, this installation is
dedicated to serve as an
expression of a collective vision
for a better future by the
community, encapsulating the
resilience and aspirations that
define the Third Ward and its
inhabitants.
3 R *GRAPHIC DESIGN-
U — —
IN PARTNERSHIP WITH
U
*FRIENDS OF COLUMBIA TAP-
SATURIDANY

CUNEY HOMES

3805 BURKETT ST.

FUNDED BY THE
CYNTHIA WOODS
MITCHELL CENTER
FOR THE ARTS
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MAPLECEND  HISTORICAL LANDMARKS

JUSTIN DART JR.
ACCESSIBILITY CENTER

2022
Wall Graphics

An experiential installation for the University of Houston's Justin Dart Jr.
Accessibility Center. An expressive identity based on the University's
brand guidelines that attempts to capture diversity and community in
the student body. The project also plays homage to one of ADAS heroes:
JustinDart Jr.
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UHSTUDENT CENTERS

2023
Environmental Graphics

Environmental graphics for the University of Houston Student Centers.
Includes a window decal for the Center for Student Involvement and
recycling bin covers throughout the buildings.

Portfolio| 37
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UH CAMPUS RECREATION

2023
Environmental Graphics

Enhancing the University of Houston's campus recreation center, the
window decals strategically placed throughout the facility breathe new
life into the newly renovated space, promoting health and wellness while
creating visually engaging focal points for the campus community.

INTEGRITY
ENPOWERMENT

RECYCLE
—-—
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UHCENTERFOR STUDENT
ADVOCACY & COMMUNITY

2023
Wall Graphics

AT g T R — : '. The #AMUH wall is a decal installatiqn for University of Hquston‘s Center
BEWELL ' k » for Student Advocacy and Community’s #/AMUH campaign. The mural
BELONG 0 . h isinspired by street signs and is designed to be structurally fluid so new
pieces canbe added as needed.

INclysion

As anewly established center, abstract graphics serve as a fresh brand-
ing approach, symbolizing a new beginning and emphasizing our com-
mitment to supporting student success as adynamic, non-linear journey

1
il b . > ‘
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TEXAS CAPITOL GARAGE
STAIRWAY

2022
Environmental Graphics

Case Study staircase graphics for the Texas State Capitol in Austin, TX.
Each design captures the essence of Texas's varied landscapes and
cultures, employing a simplified, semi-abstract style to evoke a sense of
intrigue and discovery. As visitors ascend the staircase, they are envel-
opedinatapestry ofimagery that celebrates the natural beauty of each
Texas region, inviting them to connect with the state’s unique identity.

42 | Gerald Sastra Credit: UH CSAC Portfolio | 43
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the game

ROOT: AMODULAR
TYPEFACE GAME

2023
Type Design | Product Design

Root is a modular typeface comprised of three module types (square,
quarter-circle, negative quarter-circle). The name Root is defined as an
origin or basis of something and that is the main philosophy behind this
typeface. Root is also a two-player board game that allows the explora-
tion of typographic form while having fun.

Portfolio | 47




HAP1HAP| HOP!

GO ACOT GO

MoOT THE TO0L

[2)
<
Re)
fe)
£
S
O

Game indudes: roof, moot, target, dice, 99 building modules, game mat, instruction manual, and fun!



ARCHIRAMA: HOUSTON
ARCHI

RAMA

HOUSTON 2023

Product Design

Archirama: Houston lets you bring the iconic skyline home with buildable
wooden replicas of its landmarks like Pennzoil Place and Centennial Gar-
dens. It's a homage to Houston's vibrant energy, perfect for architecture
enthusiasts andimaginative play.

i
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Gerald D. Hines

Waterwall
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Pennzoil Place

Heritage Plaza

TC Energy Center

Houston City Hall

Jones Hall

for the Performing Arts
@

ot

Blaffer Art Museum

Centennial Gardens

POSTCARDS: THE BOOK
OF QUESTIONS

2022
Product Design | Typography

Inspired by Pablo Neruda's Book of Questions, this set of four postcards
brings together oceanic themed poetry and expressive typography. The
project aims to offer an emotionally resonant experience, with words
taking on a visual form, enhancing poetic verses. Emphasizing key
phrases and typographic rhythm brings life into the questions.
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TYPOGRAPHY COASTERS

2022
Product Design

A set of alphabetic typography coasters in an open-faced packaging. An
exploration of different type classifications and an understanding of type
history, through the curation of various fonts.

the
rivers
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2023
Campaign Identity

Light Up The Vote is a voting campaign aimed towards the teenage
demographicin Houston, TX. Surrounding the theme of light and power
security, the campaign provokes interactivity through custom gradients
and movement. Campaign also includes a photo light that encourages
awareness through social media exposure.
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MAIN & RUSK

@ TOUCH SCREEN

HOP ONHOU

2024
Campaign Identity

Hop on Houis a social awareness campaign designed to promote and
incentivize public transportation ridership in Houston, Texas. At its core,
this campaign recognizes the detrimental impact of traffic congestion on
the local community and the environment. By encouraging more individ-
uals to utilize public transportation, the campaign seeks to alleviate traffic
congestion, reduce carbon emissions, and foster a more sustainable
urban environment.

,

0 \/@7/ ;l/O( i
ﬁvdo'l'ﬁ- Hop on Hou demonstrates how harnessing the power of data can drive
impactful social change. By leveraging data-driven insights to inform
targeted outreach, optimize transportation services, and evaluate perfor-
mance, the campaign stands to make a tangible difference in reducing
traffic congestion and promoting sustainable mobility in Houston, Texas.

64 | Gerald Sastra Portfolio | 65




Black History Month

HOP
o
HOU

Ride with Pride
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Astros

Juneteenth
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HOP ON HOU
Take a stand, Join the ride
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P I U B L I c I RA NS I o R I A I I o N Hop on Hou is a social awareness campaign including commuter behaviors, traffic patterns,

ON designed to promote and incentivize public and demographic information.
H O U I N H I N I x transportation ridership in Houston, Texas. At its
’ core, this campaign recognizes the detrimental Moreover, data analysis plays a crucial role in

impact of traffic congestion on the local optimizing the accessibility and efficiency of

community and the environment. By encouraging public transportation services. By analyzing

more individuals to utilize public transportation, commuter patterns and demand trends, the

the campaign seeks to alleviate traffic congestion, campaign can identify areas with the greatest

reduce carbon emissions, and foster a more need for improved transportation infrastructure or

sustainable urban environment. expanded service coverage. This insight allows for
informed decision-making regarding route

Central to the effectiveness of Hop on Hou is its planning, scheduling adjustments, and the

data-driven approach. The campaign leverages implementation of innovative technologies to

extensive data analysis to inform its strategies and enhance the overall commuter experience.

tactics. This data encompasses various aspects,

Freeway Delays

From 1973 to 2017,

Population Increased by Freeway lanes were ded by

77% 28%

*All bars equate to 100%

Population

drove alone

led R ——— _
Tra n s po rta ti o n EVEEES ’ Freeway Expansions

used public transportation
worked from home
other

t W k In the Greater Houston Area compared
o o r toTe and the United States, 2021
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Commute Times

less than 10-14 15-19
10 mins minutes minutes

12.3%

. driving alone . carpooling . using public transportation

Vehicle Ownership

25-29 30-34 35-44 45-59 60 or more

minutes minutes minutes minutes minutes minutes

Workers Taking
Ridership Trends Public Transportation

Park & Ride

12%
o.6%
[ 24%
LRI 57%
[T 25% METRORapid
T ey
1.4%
o7%

15% Local Bus
07%

N 20212022 I 20222023
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BREAKING BREAD

2024
Non-Profit | Campaign Identity

A branding kit for a non-profit organziation that focuses on leveraging
food equity for children in Nigeria. Through the primary concept of

Hello y ; sharing and community, graphic elements allude to pieces and parts that
Artre! form awhole. The logo, a map of Nigeria, resembles a flatbread that is
. ‘ shared at the table.

breaking bread

72 | Gerald Sastra Portfolio | 73




breaking

gy e

AKWETE
ANKARA
BREAD
SHARING
BUILD
REGENERATE
NOURISH
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PRINT PRODUCTION
WORKBOOK

2022
Book Design

Based on the ambivalence of brazenness and calculation, this workbook
serves as comprehensive guided study, inviting readers to explore the
intricacies of print production rules and principles. Blending a passion for
type,image, and form. Itis a journey that delves into the art and science of
printing. The book nurtures a profound appreciation for the craftsmanship
that breathes life into every printed work.
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SATAY: FIELD GUIDES

2022
Book Design

A set of three field-guides and an accompanying website that informs
readers about the distinct types of Indonesian Satay. This projectis an
exploration of layout grids, illustration, and typographic hierarchy. Al
illustrations were hand-painted.

78 | Gerald Sastra Portfolio | 79
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STUDIO RVKSP

2023
Poster Design

PLANT RVKSP is a design studio based in Sao Paulo and Reykjavik. This
risograph poster aims to capture the essence and energy of their studio
and to explore compositional experiments of printed matter. Poster
printed by Jose Romero

fINGS ATTACHED
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COOKING UNDER

THE STARS

2022
Book Design

Cooking Under the Starsis abookazine project that focuses on page lay-
outs. This zine is based off Toni Morrison's Cooking Under the Stars short
story while highlighting art from African-American artists.

82 | Gerald Sastra

Cooking Unler the Saars

TONI MORRISON

Is an American writer who received the
Nobel Prize in Herature in 1993, Her works
cenlers around the theme of the Black ex-
perienca in America, and Black women in
society. Her influence largely came from
her famity's influenca in the Midwest whers
Black culture and folkiore became engraved
in her. She wrote the essay, Cooking Under
the Stars for The New York Times' Summer
artickeabout cocking outin 1971-also noting
that the Black Power Movement was also
happening n the 19705,

Mama stood and put her
jealousy info the paper bag
with the egg shels and be-
gan to whip the eggs with
a slow, wide and generous
beat. Aunt Milie tuned the:
fried potatoes over, saying a
Iittle splash of beer over the
frying ham would be good.
Green always liked it that
‘way. He brought us together.
He meddied in the cooking
and baiing of hooks. Told
the older girls how to bile
the coffee proper and to get
them roastin’ ears out of the:
sun. He directed the boys to
the coolest part of the kake to
sink the beerin.

< Indonesian Theatre
=

BARONG

March 5 2021 | 19:00 - 20:30

arma.com
(ORI

Agung Rai Museum of Art

PENGOSEKAN ROAD UBUD 80571 IDN

NGl L£$S08 aN8N GVOY NV¥3ISOON3d

Balinese Culture
01 96BWOH

LEGONG

Balinese Culture

Traditional

BODIES

AND

SPIRITS

s ICKIENS

2J1e0Y] UBISBUOPU|

A.R.M.A.POSTERS

Poster Design

A set of two posters with a focus on typographic experimentation. An
Integration betweencultural elements with a knowledge on hierarchy and
visual harmony. Includes a supplemental process book.
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THE HISTORY OF
GRAPHIC DESIGN

2022
Book Design

This project is ajournal of compiled entries from different periods of
graphic design history. Each entry is a reflection of a significant periodin
design history along with an accompanying graphic based off the style of
aparticular period.

84 | Gerald Sastra
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UHDEPARTMENT OF
STUDENT AFFAIRS

20234
Print Design

Selected work for the University of Houston Department of Student Af-
fairs. Collateral based on the UH Brand style guide ranging from posters

totote bags.
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)

= §T0D

E

—
p W I3N
g

I CENTE {5

[
L

".wtl 477 J
TTARCTVE

D 4

b Lt |
f E "U {l s |
INSTITUTE &8

Elevating Equity for
Institutional Transformation *"

APRILTY|

SC HOUSTON ROOM

INTERNATIONAL sy
EDUCATION WEEK Eennetasies ey

2023 T
R

JOSE  pASSPORT

HERNANDEZ

ADVANCING STEM AT
A HISPANIC-SERVING

wsnnmon/
cat
1

—
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TECHNOLOGY

CAREER FAIR

LTI
|

MARTIN LUTHER KING JR.

COMMEMORATIVE
CELEBRATION

s:

ee reverse side for parking information. 0001

SouthWes

52nd Southwest Conference
on Asian Studies

University of Houston, Nov 3-4, 2023

AWFISH BOIL




Credit: UHCDI
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INSTITUTE

Elevating Equity for i
Institutional Transformation

APRIL T

SC HOUSTON ROOM

ad

inclusion, a

uh.edu/equity-institute

Dr. Skyller Walkes

Credit: Melody YunziLi

SHASTA'S
»®® OPEN HOUSE

MBER

NAME

SUBHEADING
DATE | 0o:00

e magna aliquam erat volut-
pat. Ut wisi enim ad minim veniam, quis nostrud
ullameorp t aliquip ex ea L
dolor sit am adipiscing elt, sed diam nonummy
nibh euismod tincidunt ut laoreet dol aliquam erat
volutpat. Ut wisi enim ad minim veniam
tation ullamcorper suscipit lobortis nis| ut aliquip ex ea commo-

do consequat. Duis autem vel eum iriure dolor in hendrerit in
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UNIVERSITY of

ADVENTURE AQUATICS

ATy

UHDEPARTMENT OF
CAMPUS RECREATION

2022 ,
Print Design HOUSTON

CAMMS RECREADON

Designs created for University of Houston's Campus Recreation de-
partment including (but not limited to) posters, flyers, bulletin boards,
informational sheets, digital screens. Designs based on The University of
Houston's branding style.

o= LIFEGUARD o=

3didd JHL ONINIHLONIYLS
30d14d IHL ONINIHLONIYLS
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N SAVE THE DATES Campus Recreation

STAFF APPRECIATIO

SEPTEMBER
ICE CREAM

0] &g CUPCAKEs

NOVEMBER &

Mu#l% Blanket Drive ZZ ==

m End of Year Game Day
7:00 - 9:00 pm

Relax . ..Unwind ... Come to the

CAMPUS
RECREATION

Strengthening The Pride

92 | Gerald Sastra

UNIVERSITY of

HOUSTON

CAMPUS RECREATION

Canoeing at Village Creek

Hiking at Pedernales Falls State Park

OUPFITNESS =~ =55 £, [ m——

Biking at Spring Greenway Trail
Thanksgiving Appalachian Adventures

O O © &ecreavon uh.edufrecreationfoutdoor-adventure/ Text CAMPUSREC Lo 71777 1o Donate

Kayaking at Lake Bayou Paddling Trail

REGISTER hitpas)

NTRAMURAL SPORTS s

STRENGTHENING THE PRIDE
. ! 'JE‘- 4
7 ]

Rec Sports & E-Sports __ Become an Official!

ACTIVITY REGISTER BY GAME TIME START END ACTIVITY

24-Jan  6:00PM  &o00PM Indoor Soccer - Rules Clinic
25-Jan  6:00PM  8:00PM Indoor Soccer - Rules Clinic
26-J]an  6:00PM  8:00PM Indoor Soccer - Court Clinic

svs Indoor Soccer Feby-24
UND Tournament Feb 4 Febio
svs Basketball Feb g Feb14 - Mar 3
Mario Kart (IP) Febiy
Valorant (V) Feb 22 - Mar 1
TEQBALL soecit e ot

March Madness (V) Mar 15 - Apr 4
6w Indoor Volleyball Mar 23 Mar 28 - Apr22 |3
8vE Ultimate Frisbee Mar 23 Mar 28 - Apr 21
8v8 Kickball Mar 23 Mar 28 - Apr 1

3-Jan  6:00PM  800PM Basketball - Rules Clinic
1-Feb 6:00PM  8:00PM Basketball - Rules Clinic
2-Feb 6ooPM  8ooPM Basketball - Court Clinic

Fickleball Doubles Mar 28 Mar 30

Rocket League (V) Apr Apr 4 - ..
s SN e e - 21-Mar  6:00PM  8:00PM  Volleyball - Rules Clinic
Bouldering League Apr7 Aprii-28 22-Mar  6iooPM  8:.00PM  Volleyball - Rules Clinic

4v4 Sand Volleyball Aprm Apriz

23-Mar  6.0oPM  8ooPM Volleyball - Court Clinic

CONTACT Steven Knecht Shaneisha Weir uh.edu/recreation/sports-programs/fintramural-sports/ ap 7
N sSa 5 @ A
\ ~4 D —)
inecht@Central entral UM, 4p —

COLOR, MATERIALS, METHODS

COLOR
MATERIALS
METHODS

Color Perception + Meaning

PROCESS SKETCHBOOKS

2023
Signage & Wayfinding | Brand Identity

A set of curated sketchbooks from college coursework. A playful
approach to book design and an exploration of different packaging and

binding techniques.
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Contact

Sate

PONOROGO SATAY: A WEBSITE

2022
Web Design

An extension of the Satay Field Guides. The website includes details of
the history and cultural significance of satay and serves as an explorative
study of HTML and CSS coding.
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Mot Secure — 2024.geraldsastra.com

HALL OF FAME

THE INVENTION OF MOVIES

2023
Web Design

Atimeline website highlighting the pivotal periods in world cinema.
The website's engaging interface and graphics invites users to explore
the richness of film culture and history. Website includes a page that
highlights key people in cinema history as well as a blog that highlights
news in the movie industry.

98 | Gerald Sastra Portfolio| 99




SHAKA: A COCKTAIL APP

2023
App Design
o Camin rsncson s 0 e oo f i __ h _ % ¢ Inspired by mid-century tiki culture, Shaka is a cocktail recipe app that
THE SOVIET UMION HAD THEIR b allows users to generate tiki-inspired libations. Using 70s advertising
oL RED WESTERIS y W : s : graphics, the app favors a highly personable experience. Other features

include acommunity tab where users can locate tikibars in their area and
connect with other tiki afficionados. App also features a shopping tab
with recommendations on tikirelated items.

1941-1954

CONTINUE READING

¢ THEMOST EXPENSIVE MOVIE
EVER
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GOMMUNITY € THE TOASTED GOCONUT

Evemt S ppart Coaitace

Ov

(6]

Houston

Pasadena *****

1617 Richmond Ave,

Tropical cocktails & international
comfort food served in a casual eatery
that has covered patios.

THEHOUSTON Z0O

2022
Web Design

5 min | 190 calories

This Project focuses on web design using raw code (htmland css). The
goalis to create a mini website that is linked to a non-profit organization.
This website aims to promote the opening of a hippopotamus exhibit at
the Houston Zoo through the Houston Zoo's brand colors.

The Rum Swizzle is the national drink of
Bermuda. It's become a staple on Tiki bar
menus across the world.

7 min | 240 calories

8 min | 203 calories
) o ) Tropical juices and five different rums
ARneapplsDalatifiwithiowolllqusts blended into a memorable refreshment.

giving a herbal chocolate influence

9 min | 280 calories

We found this one deep in the jungle, you
take the risk..

7 min | 210 calories

10 min | 200 calories

Demerara and other fine rums blended
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A HAIKU IN MOTION

2023
Motion Design

An expressive motion graphic that interprets a haiku using typographic
manipulation and color relationships. The motion graphic attempts to
emulate the sensations one experiences by eating wasabi through
delicate gradients and blurriness.
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AIGA HOUSTON:
AAPIHISTORY MONTH

2023
Motion Design

Abumper ad created for AIGA Houston to commemorate Asian

American Pacific Islander heritage month, celebrating AAPI creators and
their legacy in Houston.
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100 ICONIC WOMEN

2023
lllustration | Exhibition Design

#100iconicwomenis a series of 100 portraits that seeks to honor and
capture the essence of iconic divas from various fields of art and enter-
tainment. | aim to pay homage to these remarkable women who have left
alasting mark on our collective cultural consciousness.

Each portraitin this series is a visual exploration of the divas' unique
personalities, talents, and contributions. From singers and actresses to
comedians and activists, these women have not only excelled in their
respective fields but have also become powerful symbols of empower-
ment, resilience, and creativity. Through the careful study of their facial
expressions, body language, and fashion choices, | strive to encapsulate
the spirit and energy that have made these divas unforgettable.
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SADE ADU

BARB STREISAND

Beyond the surface-level aesthetics, my project is an exploration of the
interplay between identity, femininity, and artistic expression. These divas
have shattered conventions and defied societal expectations, fearlessly
embracing their unigue personas and leaving anindelible legacy. Through
my work, | aim to capture the spirit of rebellion and authenticity that has
empowered generations to embrace their true selves and pursue their
dreams.

Moreover, this project is a celebration of diversity and inclusivity. The
selection of subjects in this series spans various cultures, eras, and
genres, highlighting the rich tapestry of talent and influence that these
women represent. By showcasing a diverse range of women, laim to
challenge narrow definitions of beauty, talent, and success, inviting
viewers to appreciate the multitude of paths to greatness and to embrace
the richness of our shared human experience.

#100iconicwomen s a tribute to the women who have captivated
our hearts and minds through charisma, uniqueness, nerve and
talent! Through this series of 100 portraits, | invite viewers toimmerse
themselves in the captivating world of these divas and to reflect upon
the transformative power of art, identity, and the enduring legacy of
exceptional women.
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HIGH NOON:
ASTUDYINLETTERING

2023
Lettering | Typography | Book Cover Design

The spirit of the western frontier encapsulated in three book covers
based on three great western epics. Project focuses on different medi-
ums and applications of lettering and illustration into a cohesive series
through experimentation and research. Using traditional tools, the organic
strokes in lettering attempts to evoke the authentic plotline of the epics.
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KABUKI!

2021
Poster Design | lllustration | Typography

A documentation of a poster-making process. Design elements inspired
by the organic, yet composed movements of the Japanese Kabuki the-
ater. Emphasis placed on poster tactility and stylizations. Includes a set of
five supplemental process books in a box.

i.g inst it s

>
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KNOBBED HORNBILLS

2021
Poster Design | lllustration | Typography

A poster made using traditional media based on the knobbed hornbill.

This project puts anemphasis on process and documentation, while also
aiming to create meaningful compositions using color and typography.
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BIOVERGE

2022
3D Modelling

BioVerge is a permanent sculpture piece that makes one consider their
relationship within the physical world, and the dualities of nature. Project
includes 3D models rendered through rhino and a 3D printed model.

CHORNBILL

PROJECT 2
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I he News on the Daily o o
@ )ugar sy

www.thedailycougar.com

Sunday, August 1, 2021 Est. 1934

THE DAILY COUGAR

2021
lllustration

A series of article graphics and covers for the University of Houston's
Student-led newspaper, The Daily Cougar. Graphics lie within different
categories of News, Opinion, Sports, and Lifestyle sections.
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Thees | © © ©
@thedailycougar
www thedailycougas com

Issue 10, Volume 86
‘Wednesday, February 24, 2021 Est. 1934

PG.3-5

Issue 8, Volume 87
Wednesday, December 1, 2021 Est. 1934

@thedailycougar
www.thedailycougar.com

Grind Time

‘With finals around the corner and the semester coming to an
end, the academic p eis ting on students. | '(. 2

CThe (v

Issue 10, Volume 87

Wednesday, February 2, 2022 Est. 1934

Rich Culture

Organizations across campus are set to commemorate Black History
Month, a celebration that will include events, seminars and more. | PG. 3

CThe (v}

Issue 15, Violume 87

Wednesday, April 20, 2022 Est. 1934

@thedailycougar
wwwihedailycougar.com

@thedailycougar
wwwithedailycougar.com

‘Be Loud, Be Proud’

The Spirit of H ists of students working
to build pride at the University. | PG. 2

I I le \'m\'.snnllwl)-.lily c’ . "
@thedailycougar
www.thedailycougar.com

Issue 3, Volume 86

Wednesday, September 23, 2020 Est. 1934

The Cougars were set to catch a break and finally begin their
season against the North Texas Mean Green at TDECU Stadium.
COVID-19 had other plans.

NEWS LIFE AND ARTS OPINION

A Zoom bombing incident It's Libra season! Kick It's important to find
involving an alleged ISIS it off with our weekly other ways of socializing
recruiter left some students  horoscopes. during the coronavirus
fearful. pandemic. | PG

I I le News on the Daily ‘, . "
@thedailycougar
wiww thedailyeougas.com

i Issue 3, Volume B6
Wadnesday, February 3, 2021 Est 1934

Change
of Plans 7Y

Almost a year later, the
coronavirus pandemic
continues to affect student
internships.

The popularity of Squishmallows plush toys
has skyrocketed.

Lessons of life during and after war still
resonate for Helena Besovic.

Biden made the right move by blocking the
Keystone XL pipeline.
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PATTERNS PATTERNS
PATTERNS

2021
lllustration | Pattern Design
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Pattern design project inspired by the early 20th century circus aesthetic.
A configuration of open and semi-closed spaces with dynamic forms to
create a cohesive singular line of pattern.
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A second pattern uses classical Greco-Roman elements with the same
principles.
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MISCELLANEOUS
PROJECTS
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Nuestro Futuro

Honoring eur History
and Muminatings the Foture
of Latinx Intersectionality
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Special Thanks to

Adry Suryadi
Alfredo Mejia

Armando Galvan Cruces

Ashita Sawhney
Catherine Cantu
Cheryl Beckett
Chris Switzer
Cindy Muhoz
Cynthia Stipeche
Daniel Ogbonnaya
Esther Par

Fiona McGettigan
Jakob Hoffmann
Jasiel Mendiola
Jeff Lancaster
Jose Romero
Joshua Unikel
Juana Garcia
Kendra Wiseman
LuisaOrto
Madison Galvez
Michael Crook
Saray Mata
Sibylle Hagmann
Tanner Hodgkinson
Virginia Patterson
Vyckie Avila
Weston Porter
Yoon Kim
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