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/ YEBIN SONG

Yebin Song is a graphic designher who loves to concept and build narratives.
She believes in the powenr of storytelling and communication through design.
She is passionate about creating brand identity and Ul/UX design. When she

is not creating, she likes to explore the world experiencing diverse cultures,
sights, and foods.




BETTERME SOCIAL CAMPAIGN
ldentity / UX / Ul

BetterMe is social awareness campaign empowening
women to embnrace exercise for their well-being.

It inspires women of all backgrounds to be active,
promoting a healthier, vibrant community.

Professonr Yook Kim
Year 2024

Course Social Awareness
Campaign Design

BetterMe

BetterCity

BetterMe isia social awareness campaign dedicated to
empowering women to prioritize their physical health
and well-being through regular exercise and physical
activity, BetterMe aims to inspire and support wormnen
of all ages and backgrounds to lead active lifestyles,
ultimately fostering a healthier and more vibrant

Iwoman community,

Download BetterMe app and
find the healthy community
near you

BetterHealth
BetterLife

BetterMe is a social awareness campaign dedicated to
empowering women to prioritize their physical health

‘and well-being through regular exercise and physical

activity. BetterMe aims to inspire and support women
of ‘all ages and backgrounds to lead active lifestyles,.

.ultimately fostering a healthier and more vibrant

woman community.

BetterBalance
BetterYou

BetterMe is a social awareness campaign dedicated to
empowering women to prioritize their physical health
and well-being through regular exercise and physical
activity. BetterMe aims to inspire and support women
of all ages and backgrounds to lead active lifestyles,
ultimately fostering a healthier and more vibrant
woman community.




BetterMe Brand Guidline o Logn BetterMe Brand Guidline ol Loge |
|
|

Black and white version of the logo serves as an alternative option for - The minimum clear space aroun the logo should be equivalent to the

Color of Logo situations where the full-color logo may not be suitable or available. Clear Space Neight of the letter "e” in the BetterMe wordmark. This ensures that

|
|
the logo is not crowed by surrounding elements and maintains its |
visual prominence. |

BlBetterMe [ petter

Brand Guidelines
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- Eleanor Pena
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I went to outdoor yoga class today! It was really great to
meet everyone and weather was so nice.

All set!

©

Wa have recommendation based
& a0 YOUF interedt,

Dianne Russell @

O Q &

Explore My profile
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SEOULMATE
ldentity / UX / Ul

Seoulmate is a travel guide app designed to
revolutionize the way travelers navigate and
expenrience their journeys in Seoul, Korea.
Sharing information on local restaurants,
exhibitions, and shopping places, this app
aims to provide a comprehensive and penr-
sonalized travel expenrience.

Professonr Sibylle Hagmann
Yeanr 2023

Course App Interface Design
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Cherry Blossom Walking Tour
4/9-4/22

Shopping Entertainment

Recommended

2.1 mi

Lotte World
Theme park

3.5 mi
Seokchon Lake Park

Great to see cherry blossom

Q VY

Home Search Map Save

Home Search Map Save Infos



SEARCH

Recent

Keywords

By region

MAP

Current
location

Recommendations
near by

START

SAVES

My saves

INFOS

Weather

Learn
Korean

Safety Tips

CATEGORIES

Restaurant

Shopping

Entertainment
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Ibn Sina Foudation is a non-profit organization
which offers integrated care services to low-income
patients in the Houston area. The primary objec-

tive of this project is to create a brand identity that
effectively resonates with the identified personas,
aligning the lbn Sina Foundation’s visual identity with
their core mission of providing integrated care to

the community.

Professonr
Yeanr

Course

FOUNDATION

@80 IBN SINA

Turget Andience Report

As an immigrant, I'm not yet a citizen and
do not have insurance, however I still need
proper preventative care so that I can focus
on my family.

Maria Garcia
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I'm seeking lots of hand on-ex I'm attempting to connect with those in our
perience and engagement with community that face more barriers when it
the community to improve the comes to accessing healthcare.

health of others.

Who ure the govermment porters?
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TYPECON
ldentity / Typography

TypeCon Paradigm Shift is an identity system for
an annual typographic conference held by the
non-profit Society of Typographic Aficionados
(SOTA). The theme is based on coding and algo-

rithms, which includes a shift of shape and colonr.

The identity system includes a postenr, environ-
mental graphics, and schedule brochure.

Professonr Chenryl Beckett
Yeanr 2022
Course Conference Identity Design
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2024 Speakers:
Alex Trochut

‘| Talia Cotton
' Christoph Grunberger
Mindaugas Dudenas
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Talia Cotton

Speaker




The project develops a character set using up to
three building blocks, forming letters with modulanr

components. Achi is a modular display typeface that
draws inspirations from the arch, geometric shapes,
and stability inherent in modern architecture.

Professonr
Yeanr

Course
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VOTE CAMPAIGN
Motion / Identity / lllustration

“Asian Go Vote” is a poster created for the Ameni-
can Institute of Graphic Arts (AIGA) Get Out the Vote
campaign serve as the basis of an extensive identity
system for Asian Americans. It uses Asia-inspired
illustrations to represent the word VOTE.

Professonr Joshua Unikel
Yeanr 2023

Course Motion Graphic
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THANK YOU.

832.633.1698 / yebin0i54@gmail.com / ysongdesigh.com



